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As a business coach for over 25 

years, I have heard a lot of business 

advice from leaders and other 

business coaches in the industry. And 

many of it, while it may seem well-

intentioned, is actually pretty bad 

advice. And there are a few pieces of 

advice that I have heard over and 

over again that make me cringe. So, 

today I wanted to share one of the 

worst ones I have heard and share 

with you what you should be doing 

instead.  

 

Do What You Love, and the Money 

Will Follow.   
 

This piece of advice is often given 

to a new entrepreneur looking to 

start their own business. They 

don’t really know what they want 

to do yet, and have dabbled in a 

few things, but haven’t really 

found anything that has gained 

traction. Their business 

acquaintances see them searching 

and share this little tidbit as a way 

to help their friend find their path. 

And it is often coupled with a 

story of a friend of a friend, who 

found a love for some obscure 

hobby and turned that hobby into 

a multi-million dollar business 

seemingly overnight.  

 

It’s inspiring and uplifting for the 

aspiring entrepreneur stuck in a 

dead-end job. But for every 

person that followed their 

passion, there are 1,000 people 

that started businesses in things 

that they weren’t particularly 

passionate about and not only 

made it work but made it 

successful. Maybe you don’t love 
mowing lawns, but you could have 

a very successful landscaping 

business. Is anyone passionate 

about urinal cakes? Billions of 

them are purchased every year. 

The list goes on and on. You 

don’t have to love the industry or 

the product that you sell to build 

a successful business. You do have 

to think about it objectively 

though.   

 

Know Your Audience.  

Does that mean that you 

shouldn’t try to do something you 

love? Of course not. But it is 

imperative that you do your 

research. You need to understand 

your market and your buyer 

before you take the next step. Is 

there value in the market itself? 

What does the competition look 

like? Does anyone need a product 

or service surrounding your 

passion? If the market is viable, 

then by all means pursue it. But if 

the numbers don’t add up, sticking 

with it could end up spelling 

disaster for your business and 

your savings account.  

 

Create a Plan. 

Another problem with the “do 

what you love mantra” is that it is 

implied that by simply following 

your passion, you won’t have to 

work as hard as other business 

owners. And this is simply not the 

case. You want to create a plan 

for how you will approach the 

business, and how and when you 

plan to scale that business to meet 

the demands in your industry. It 

will take a lot of focus and 
attention to get your business to 

grow and passion will only take 

you so far. The rest will come 

through strategic planning and 

accountability.  

 

So in summary, I would change 

the advice to be: Do what you love 

(after careful market research) and 

then create a plan of action to make 

it happen.  

 

© Copyright, David Finkel 
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If you’re a business owner who 

wants to accelerate your 

company’s growth, but do it in a 

way that enables you to get your 

life back, this bestseller is for you. 

 

You’ll Learn:  
The only sustainable way to 

escape the Self-Employment 

Trap™ 
• The 4 most costly excuses that 

hold business owners back 

• The 8 essential building blocks 

upon which to scale your 

company 

• 25 formats to package your 

business systems 

• A powerful 1-page quarterly 

action plan format 

• 6 time mastery strategies to 

free up a full day each week to 

build your business 

• And much more … 

 

 

 

  

David Finkel  

The worst advice I have ever 

heard as a business coach 

 

  



 

 

 
 

 

 

          Better Business Focus  June 2015 

 

 

 

 
 

 

 
 

          Better Business Focus  June 2015 

 

 

 

 
 

 

 
 

          Better Business Focus  June 2022 

  

 
9 

  

Important Notice 
© Copyright 2022, Martin Pollins, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 

published by Bizezia Limited (“the publisher”). 

It is protected by copyright law and 

reproduction in whole or in part without the 

publisher’s written permission is strictly 

prohibited. The publisher may be contacted at 

info@bizezia.com  

 

Some images in this publication are taken 

from Creative Commons – such images may 

be subject to copyright. Creative Commons is 

a non-profit organisation that enables the 

sharing and use of creativity and knowledge 

through free legal tools. 

 

The article is published without responsibility 

by the publisher or any contributing author 

for any loss howsoever occurring as a 

consequence of any action which you take, or 

action which you choose not to take, as a 

result of this article or any view expressed 

herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at the 

time of publication, it is not a substitute for 

obtaining specific professional advice and no 

representation or warranty, expressed or 

implied, is made as to its accuracy or 

completeness.  

 

Any hyperlinks in the article were correct at 

the time this article was published but may 

have changed since then. Likewise, later 

technology may supersede any which are 

specified in the article. 

  

The information is relevant within the United 

Kingdom. These disclaimers and exclusions 

are governed by and construed in accordance 

with English Law. 
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