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How many people do you think will 

cry at your funeral? 

 

10, 20, ….. 30 maybe? 

 

It’s been estimated that around 

12-15 people cry at the average 

funeral. 

 

Why then do we give a Friar Tuck 

about the opinion of countless 

others? 

 

The answer lies a mere 20,000 

years ago in the Paleolithic or 

Stone Age. 

 

Back then, our caveman ancestors 

had to be part of a small tribe if 

they were to survive. A tribe 

meant access to more food and 

greater protection. So being 

accepted by the tribe, especially 

those in authority, was critical. 
 

Being rejected by, or worse still 

getting kicked out by the tribe, 

resulted in a dramatically 

shortened lifespan. Being socially 

accepted was everything. 

 

 

 

 

In short, our bodies and minds are 

built to live in a small tribe in 

20,000BC. 

 

That’s why we humans have evolved 

an obsession with what others think 

of us.  

 

A craving for social approval which 

tragically silences our authentic voice. 

 

In the 21st century we need to work 

on our own agenda and not respond 

to someone else’s. 

 

So tell me, whose opinion do you 

need to stop caring about? 

 

© Copyright, Sunil Bali 

 

About the Author 
Sunil is a Performance Coach,  

Speaker and Author.   

 

Ex Head of Talent for Vodafone 

Group and Santander, and having  

run a £50m business, Sunil has been 

responsible for hiring over 50000 

people and has had the pleasure  

of working with some great 

entrepreneurs, professionals and 

leaders. 

 

Moving minds - Transforming 

performance 

 

Co-ordinates 
E-mail: sunil@sunilbali.com 

Web: www.sunilbali.com 

LinkedIn: linkedin.com/in/sunilbali1 

 
  

Sunil Bali 

Why do we give a Friar Tuck ….. 

                                                                                                                                              

Important Notice 
© Copyright 2021, Martin Pollins, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 

published by Bizezia Limited (“the publisher”). 

It is protected by copyright law and 

reproduction in whole or in part without the 

publisher’s written permission is strictly 

prohibited. The publisher may be contacted at 

info@bizezia.com  

 

Some images in this publication are taken 

from Creative Commons – such images may 

be subject to copyright. Creative Commons is 

a non-profit organisation that enables the 

sharing and use of creativity and knowledge 

through free legal tools. 

 

The article is published without responsibility 

by the publisher or any contributing author 

for any loss howsoever occurring as a 

consequence of any action which you take, or 

action which you choose not to take, as a 

result of this article or any view expressed 

herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at the 

time of publication, it is not a substitute for 

obtaining specific professional advice and no 

representation or warranty, expressed or 

implied, is made as to its accuracy or 

completeness.  

 

Any hyperlinks in the article were correct at 

the time this article was published but may 

have changed since then. Likewise, later 

technology may supersede any which are 

specified in the article. 

  

The information is relevant within the United 

Kingdom. These disclaimers and exclusions 

are governed by and construed in accordance 

with English Law. 

 

Publication issued on 1 June 2021 

  

  

 


