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Now that investor communication is 
conducted remotely, we are 
increasingly relying on Zoom. 
 
This means we all need to work even 
harder to get our messages across to 
investors. And it also means that we 
all have to work harder to stand out 
from the competition for access to 
capital. 

 
In this new world, the old rules of 
investor communication are not 
just important, they are more 
important than ever. In fact, 
because we are now 
communicating virtually, we see 
the best communicators adopting 
a new best practice style of 
investor communication. The 
best communicators seem to 
share the following characteristics: 
  
1. Use bold messages 
With remote meetings, it is even 
harder to keep audience 
attention. That means you need 
to work to grab your investors’ 
attention from the first minute. 
You also want clear, strong 
messages. See how my colleague 
Paul Farrow recommends you 
think about your messaging. 
 
In short, the bolder and 
simpler your messages, the 
more you will be understood 
and remembered. In our client 
work, we frequently spend more 
time defining and polishing 
messages than any other part of 
an investor communication 

project. That is how valuable good 
messaging is. 
  
2. Connect with your 
audience 
Last week I reviewed a webinar 
run by one of the large accounting 
firms. I listened to a panel of 
global CEOs discussing the impact 
of Covid 19. While the CEOs 
were all well-known, the panel 
was dull. It felt as if the speakers 
were in their own worlds and not 
really interested in sharing their 
expertise with a wider audience. 
 
To avoid this, and to cut through 
to your audience, you want to 
show investors that you care. 
That means speaking directly to 
people, helping them, and 
speaking as if you are listening. 
What do I mean by that? It means 
using a conversational style of 
speaking – shorter phrases; more 
rhetorical questions and direct 
language. 
 
It’s a skill to learn, and it will help 
you stand out as an impressive 
leader and communicator. 
  
3. Adopt a simple investor 
communications style 
The best communicators use 
the simplest language. There is 
plenty of research showing that 
the strongest leaders are 
frequently the clearest 
communicators. But how do you 
develop this clear communication 
style? 
 
 
 

We introduce our clients to 
powerful techniques that help 
them develop that clear 
authoritative style that people 
want to hear. 
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Important Notice 
© Copyright 2020, Martin Pollins, All Rights 
Reserved 
 

This article appeared in Better Business Focus, 
published by Bizezia Limited (“the publisher”). 
It is protected by copyright law and 
reproduction in whole or in part without the 
publisher’s written permission is strictly 
prohibited. The publisher may be contacted at 
info@bizezia.com  
 
Some images in this publication are taken 
from Creative Commons – such images may 
be subject to copyright. Creative Commons is 
a non-profit organisation that enables the 
sharing and use of creativity and knowledge 
through free legal tools. 
 
The article is published without responsibility 
by the publisher or any contributing author 
for any loss howsoever occurring as a 
consequence of any action which you take, or 
action which you choose not to take, as a 
result of this article or any view expressed 
herein.  
 
Whilst it is believed that the information 
contained in this publication is correct at the 
time of publication, it is not a substitute for 
obtaining specific professional advice and no 
representation or warranty, expressed or 
implied, is made as to its accuracy or 
completeness.  
 
Any hyperlinks in the article were correct at 
the time this article was published but may 
have changed since then. Likewise, later 
technology may supersede any which are 
specified in the article. 
  
The information is relevant within the United 
Kingdom. These disclaimers and exclusions 
are governed by and construed in accordance 
with English Law. 
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