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Having a great personal presence 

online is just as important as having a 

high-quality brand for your business, 
and as you are a representative of 

your business, it's important that the 

two are aligned.  Just like in face to 

face communication, you can't make 

people like you, however, you can 
present yourself at your best and let 

them decide if they want to get to 

know you better or work with you.  
 

When it comes to online 

marketing channels, the volume of 

users you can reach is really high, 

but because of the size of your 

audience and the competition, 

your brand needs to stand out to 

be noticed. Here are our 

suggestions on how to build your 

personal brand online: 

 

1. Show personality 

Be yourself. There are lots of 

businesses out there, but their 

unique story and the people 

behind them are what make them 

stand out. Keep your online 

presence in line with your 

business' and personal brand to 

build trust with your target 

audience. Give your business a 

human face by sharing your 

personal stories and connect with 

people regularly.  

 

 

 

 

 

 

 

2. Keep it consistent  

Having a clear, presentable photo 

across all your online profiles can 

help to build a consistent personal 

brand. Use your logo and where 

available, use a cover photo that 

represents you and/or your 

business – it will give visitors a 

better feel for your brand and help 

you differentiate yourself. Focus 

on a look and feel that will make 

your brand easily recognizable and 

one that is relevant to you on a 

personal and professional level. 

 

3. Use relevant keywords 

The first thing people see when 

searching for a person or a brand 

on social media is their tagline. This 

could be your role’s description, a 

short bio or business description. 

As it's so visible, it’s important to 

keep it as accurate as possible, with 

keywords you want people to use 

to find you. If you have a website, 

one of the key things that will help 

to increase visibility is SEO - learn 

the basics and implement a strategy 

that will make your site easily 

searchable with all the relevant 

words your visitors would be 

searching for.  

 

4. Showcase your success 

Talking about your achievements 

and showing results is a powerful 

marketing tool. Tell people about 

your success and ask for 

recommendations and testimonials. 

Sharing real-life scenarios is a great 

way to present your style and 

quality of work and will also help to 

educate others. If you can prove 

that you can do the job and you 

can do it well, it will help to build 

trust with potential and existing 

customers and create more new 

business opportunities.  

 

5. Communicate regularly  

To keep your audience interested 

and engaged, it's important to 

communicate with them on a 

regular basis. Be active and share 

relevant content that they can 

relate to and learn from. Interact 

with others online, join 

discussions and be present at the 

right places to build up a credible 

brand and online presence.  
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Important Notice 
© Copyright 2020, Martin Pollins, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 
published by Bizezia Limited (“the publisher”). 
It is protected by copyright law and 

reproduction in whole or in part without the 
publisher’s written permission is strictly 
prohibited. The publisher may be contacted at 

info@bizezia.com  
 
Some images in this publication are taken 
from Creative Commons – such images may 

be subject to copyright. Creative Commons is 
a non-profit organisation that enables the 
sharing and use of creativity and knowledge 

through free legal tools. 
 
The article is published without responsibility 
by the publisher or any contributing author 

for any loss howsoever occurring as a 
consequence of any action which you take, or 
action which you choose not to take, as a 

result of this article or any view expressed 
herein.  
 
Whilst it is believed that the information 

contained in this publication is correct at the 
time of publication, it is not a substitute for 
obtaining specific professional advice and no 

representation or warranty, expressed or 
implied, is made as to its accuracy or 
completeness.  
 

Any hyperlinks in the article were correct at 
the time this article was published but may 
have changed since then. Likewise, later 

technology may supersede any which are 
specified in the article. 
  
The information is relevant within the United 

Kingdom. These disclaimers and exclusions 
are governed by and construed in accordance 
with English Law. 
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