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Just got an email that tells me I can 

find out all about engaging and 

measuring influencers.  

 

I can get strategies and pro tips and 

identify influencers for my brand.  

 

And so on. All the usual stuff. 

 

No doubt people whose bread 

and butter doesn't rely on making 

sales every day jump at this latest 

metric or kpi.  

 

And it's interesting. But what 

about you?  

 

It so happens that I spent quite a 

while interviewing and learning 

from the late Prof. Andrew 

Ehrenberg, who did more 

research than anyone into what 

brands are all about.  

 

He was so good they named a 

building after him at the South 

Bank University.  

 

Guess who he found are the main 

influencers?  

 

Customers.  

 

Andrew and his colleagues found 

that the more customers you 

have, the stronger your brand.  

 

Yes; it's that simple.  

 

All you have to do is sell to more 

people.  

 

Then you get a stronger brand.  

 

That means customers stay with 

you longer. They are willing to pay 

higher prices. They forgive your 

mistakes.  

 

Best,  

 

Drayton 
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