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Ever scrambled around to find PR 

opportunities to raise the profile of 

yourself and your business to get 
media coverage? 

 

News stories are a great way to 

get coverage in the press and 

media.  But, creating news stories 

that journalists will love can 

sometimes feel like feast or 

famine – some month’s news 

stories might pop up all over the 

place, the next month – nothing. 

 

The Key to Giving Journalists 

What they Want 

So, how do some individuals and 

businesses manage to maintain a 

consistently high profile?  Bigger 

businesses may well have 

considerable budgets and a 

dedicated Public Relations team 

but that does not mean that such 

media coverage is out of reach for 

smaller businesses.  The key is to 

have an understanding of what 

journalists are looking for and to 

give that to them consistently, in a 

way that serves their purposes as 

well as yours. 

 

Planning Your News Stories 

You probably have a number of 

news stories but you might not 

realise it.  And, you’ll certainly 

have the potential to ‘create’ 

news stories to get noticed.  

 

That’s exactly what the big boys 

do – they find a way to get 

noticed, they ‘create’ stories.  So, 

you have to think about it from 

both perspectives.  You need to 

capture the news stories you have 

and that you know will be coming 

along.  And, you have to think 

about what you can do to ‘create’ 

a news story too. 

 

Let’s be clear,’creating’ doesn’t 

mean making it up.  It simply 

means understanding what 

journalists want from you and 

then packaging what you have in a 

way that fits with that.  So, where 

do you start? 

 

First, have a good understanding 

of what journalists want.  Second, 

list down the obvious news 

stories you have or you know are 

coming up.  Third, think about 

things you can do to ‘create’ a 

news story.  

 

Check out the list below for help 

to pin down the stories you might 

already have as well as those you 

can ‘create’ to get media 

coverage. 

 

30 Ideas for finding and 

‘creating’ your news stories 

Any of the following would 

provide a ‘hook’, or reason, for a 

news story that you could use to 

promote your business and get 

media coverage: 

1. being the first to do 

something 

2. launch of new service 

3. opening new premises 

4. new appointments 

5. staff promotions 

6. change of premises 

7. being on the shortlist for 

awards 

8. winning awards 

9. sponsoring awards 

10. sponsoring events or 

individuals 

11. staff charity fund raising 

efforts 

12. partnership arrangements 

13. contract win/new business 

14. taking on new 

position/responsibilities (for 

example, for a local 

community group or network) 

15. launching an initiative 

16. collaborating with other 

businesses and organisations 

17. working with the local 

community 

Debbie Leven 

Want media coverage? 30 ideas for creating 

news stories journalists will love 
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18. launching an information 

guide/book 

19. launching an awards scheme 

20. supporting a charity 

21. major achievements – 

announcements of business 

growth and development 

22. events that you host – open 

days, information seminars, 

workshops 

23. speaker opportunities – and 

using those to make 

announcements 

24. results of research carried out 

25. milestones – 1000th 

customer, significant birthday 

of staff, significant 

achievement with a client. 

 You can use milestones in all 

sorts of ways.  They might be 

milestones to do with your 

business, to do with your 

sector, to do with the local or 

wider community 

26. anniversaries – 1, 5, 10 years 

in business.  Again, you might 

also be able to tie in to an 

anniversary that is relevant to 

someone else or another 

business/organisation 

27. stunts – this one needs careful 

handling but there is always 

scope for doing something 

unusual that gets you noticed 

28. seasonal ideas – there are 

some things that happen every 

year.  Knowing that means 

that you can do things, or 

time announcements, to get 

more attention.  For example, 

if you are creating some sort 

of Mums’ pamper service then 

you would launch it for the 

lead up to Mother’s Day for 

maximum impact.  Think the 

things that happen each and 

every year that are relevant to 

your business and how you 

can use them 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

29. on the back of a news story 

or current trend/theme – 

think about what is being 

talked about at the moment 

and how you might be able to 

tap into that.  For example, 

sporting events, General 

Elections, Presidential 

Elections 

30. getting profile from well 

known personalities – getting 

the biggest ‘A’ List star to help 

launch your latest product or 

service isn’t realistic.  But, 

maybe there’s something you 

do that can be tied in in some 

way.  I remember reading a 

story about a cake 

competition – the winner built 

a life size cake of Prince 

George.  Now, that was 

certainly, visuallly, amazing.  

And, it’s something that gets 

talked about too. 

 

And, here’s a bonus idea. 

 

Be remarkable – do something so 

totally amazing that people just 

have to talk about it.  If you do 

then I’ll guarantee that right there 

you will have a cracking news 

story. 

 

What Next? 

You then need to put it all into a 

calendar.  It’s important too to do 

your research to find the right 

journalists who will be interested 

in your news story.  For any news 

story you will need to tailor your 

approach to make it as relevant as 

possible.  The news hook is one 

part of it, you also need to include 

other elements the journalist will 

want such as human interest. 

 

So, if you are targeting local, 

national, regional, trade press and 

media then you will need press 

releases that are tweaked for each 

of those, tailored for their specific 

audiences. 

 

Remember too, you don’t need to 

rely just on news stories to get 

noticed by journalists.  There are 

other ways and those should be 

slotted into your Public Relations 

calendar too. 

 

 

 

 

 

When you do have a news story 

then make the most of it by 

promoting it to the audiences that 

matter to you via: your email 

subscriber list, your website, 

Slideshare, social networks etc.  

 

You’ll want to present the story 

tailored for them.  Don’t just send 

them the press release or send 

them a link to it.  They need the 

information presented differently. 

 

In a nutshell: Your news story has 

to add value and be relevant to a 

journalist’s audience.  But, finding 

a reason for a story isn’t as 

difficult as you might think – you 

have very many news stories, it’s 

just a matter of spotting them and 

packaging them in the right way. 

So, what’s your next news story 

coming up and how are you going 

to package that for your key 

journalists? 

 

© Copyright, Debbie Leven 
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has worked in Public Relations for 
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service based businesses and 

entrepreneurs get their message 
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Important Notice 
© Copyright 2016, Bizezia Limited, All 

Rights Reserved 
 

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright law 

and reproduction in whole or in part 

without the publisher’s written permission 

is strictly prohibited. The publisher may be 

contacted at info@bizezia.com (+44 

(0)1444 884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss howsoever 

occurring as a consequence of any action 

which you take, or action which you 

choose not to take, as a result of this 

article or any view expressed herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at 

the time of publication, it is not a substitute 

for obtaining specific professional advice 

and no representation or warranty, 

expressed or implied, is made as to its 

accuracy or completeness. Any hyperlinks 

in the article were correct at the time this 

article was published but may have changed 

since then. Likewise, later technology may 

supersede any which are specified in the 

article.  

 

The information is relevant primarily within 

the United Kingdom but may have 

application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in accordance 

with English Law. 

 

Publication issued on: 1 May 2016 

 

  

 

 


