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Lolly Daskal 

The surprising power of negative thinking 

                                                                                               
                                

“Visualise your success and you will be 
successful. If you believe it, you can 

achieve it.” 

 

 

I’m sure you have heard these things 

before, especially now in an age when 
positive psychology is so popular: 

Choose to be happy. Visualise your 

success and you will be successful. If 

you believe it, you can achieve it. 

They’re nice messages, and they’re 
everywhere, says Inc. 

 

But scientific evidence suggests 

that they may not actually be 

helpful when it comes to achieving 

our goals and being successful. 

 

Instead, more than 20 years of 

research by New York 

University’s Gabriele Oettingen 

suggests that positive imagery can 

backfire on us. It can trick the 

mind into relaxing, making it 

harder for us to get our work 

done. 

 

Often, it’s negative thinkers who 

turn out to be the best 

motivators when it comes to 

getting things done. Here are 

some reasons why: 

 

Negative thinkers are tuned 

in to the challenges ahead 

Thinking about future obstacles 

helps you begin planning strategies 

to overcome them. When you’re 

telling yourself everything will 

work out, you aren’t planning. 

Negative thinkers have a 

competitive advantage in the face 

of difficulties. 

 

 

Negative thinkers are two 

steps ahead of everyone  
They think of solutions before the 

problem even appears. You 

cannot stop the waves, but you 

can learn to surf. 

 

Negative thinkers undermine 

complacency 
When most people expect 

everything to go as planned, 

negative thinkers are making a list 

of all the things that can fail. 

They’re rarely caught off guard, 

and they always have a plan B. 

 

Negative thinkers aren’t so 

much pessimists as hard-

edged realists  

They can see not only problems 

but also opportunities before they 

arise. They’re skilled at turning 

failure into lessons. They know 

how to cut through the bull and 

wishful thinking to see what’s 

actually happening in front of 

them. 

 

So maybe the negative thinkers on 

your team have more value than 

you’ve been giving them credit 

for. Remember, every point of 

thinking has value. 

Article Source: 
www.inc.com/lolly-daskal/the-

surprising-power-of-negative-

thinking.html and 

www.bmmagazine.co.uk/newswire

/the-surprising-power-of-negative-

thinking/ 
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Important Notice 
© Copyright 2016, Bizezia Limited, All 

Rights Reserved 

 

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright law 

and reproduction in whole or in part 

without the publisher’s written permission 

is strictly prohibited. The publisher may be 

contacted at info@bizezia.com (+44 

(0)1444 884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss howsoever 

occurring as a consequence of any action 

which you take, or action which you 

choose not to take, as a result of this 

article or any view expressed herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at 

the time of publication, it is not a substitute 

for obtaining specific professional advice 

and no representation or warranty, 

expressed or implied, is made as to its 

accuracy or completeness. Any hyperlinks 

in the article were correct at the time this 

article was published but may have changed 

since then. Likewise, later technology may 

supersede any which are specified in the 

article. 

  

The information is relevant primarily within 

the United Kingdom but may have 

application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in accordance 

with English Law. 
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