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Success never drops in your lap. You 

have to work for it. 
 

I won't bore you with the pitfalls – 

but I will say this: 

 

You don't have to be brilliant or a 

genius for success: mediocrity will 

get you there if you avoid doing 

something I'll bet your 

competitors do often. 

 

What do they do? And how do I 

know they do it? After decades at 

the sharp end there's one mistake 

that always shines through in the 

end. It's stupidity. 

 

Let me give you some examples. 

I've lost count of the number of 

firms who have dropped a killer 

mailing because they were bored 

of it. 

 

Same goes for the firms who have 

changed landing pages that were 

pulling like a train, because they 

don't fit within the branding 

guidelines. 

 

Or how about not paying 

attention to an asset we all have: 

buyers who haven't bought yet. 

Yes, that's right. That list of 

prospects you have, which you've 

done nothing with, is gold. Treat 

it with respect and it'll repay the 

compliment. Never forget, people 

buy when it suits them, not when 

it suits you. 

 

 

 

 

 

I could go on. But you get the 

picture. All stupid mistakes - 

mostly made by people who don't 

understand marketing and think 

it's beneath them. 

 

This is how mediocrity can propel 

you to success. You don't have to 

be brilliant. You don't have to be a 

genius. Just stay away from the 

moronic mistakes I see every day. 

 

In month 1 of membership club, 

Ask Drayton, I talk you through 

what you should and shouldn't be 

doing. 

 

And if you're short on time (aren't 

we all?) I show what you should 

be spending your time on, and 

why. 

 

Give it a whirl. It costs less than a 

pub dinner to try it out. And if 

you're not impressed with it, 

please do let me know: I'll refund 

you in full. 

 

One silly marketing mistake will 

cost you more than a year's 

membership. 

 

But what would I know? 

 

You can join right now, here. 

Best,  

Drayton 
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About the Author 
In 2003, the Chartered Institute of 

Marketing named Drayton Bird 

one of 50 living individuals who 

have shaped today’s marketing. He 

has spoken in 53 countries for 

many organisations, and much of 

what he discusses derive from his 

work with many of the world’s 

greatest brands. These include 

American Express, Audi, Bentley, 

British Airways, Cisco, Deutsche 

Post, Ford, IBM, McKinsey, 

Mercedes, Microsoft, Nestle, 

Philips, Procter & Gamble, Toyota, 

Unilever, Visa and Volkswagen. In 

various capacities – mostly as a 

writer – Drayton has helped sell 

everything from Airbus planes to 

Peppa Pig. His book, Commonsense 

Direct and Digital Marketing, out in 

17 languages, has been the UK’s 

best seller on the subject every 

year since 1982.  

 

Co-ordinates 
Drayton Bird Associates 

Web: http://draytonbird.com      

Tel: +44 (0) 845 3700 121        

Email: drayton@draytonbird.com 

or db@draytonbird.com 

 
  

Drayton Bird 

What stands between you and success 
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Important Notice 
© Copyright 2019, Martin Pollins, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 
published by Bizezia Limited (“the publisher”). 
It is protected by copyright law and 

reproduction in whole or in part without the 
publisher’s written permission is strictly 
prohibited. The publisher may be contacted at 

info@bizezia.com  
 
Some images in this publication are taken 
from Creative Commons – such images may 

be subject to copyright. Creative Commons is 
a non-profit organisation that enables the 
sharing and use of creativity and knowledge 

through free legal tools. 
 
The article is published without responsibility 
by the publisher or any contributing author 

for any loss howsoever occurring as a 
consequence of any action which you take, or 
action which you choose not to take, as a 

result of this article or any view expressed 
herein.  
 
Whilst it is believed that the information 

contained in this publication is correct at the 
time of publication, it is not a substitute for 
obtaining specific professional advice and no 

representation or warranty, expressed or 
implied, is made as to its accuracy or 
completeness.  
 

Any hyperlinks in the article were correct at 
the time this article was published but may 
have changed since then. Likewise, later 

technology may supersede any which are 
specified in the article. 
  
The information is relevant within the United 

Kingdom. These disclaimers and exclusions 
are governed by and construed in accordance 
with English Law. 
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