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In the coming years and decades, the 

tools you use at the office will change, 

and so will the workspace and culture. 
 

The workplace of the future is 

almost here. And in many ways, the 

future is now. 

 

By 2020, Millennials (those born 

between about 1980 and 2000) are 

forecast to comprise half of the 

American workforce, and by 2025, 

75 percent of the global workforce. 

Companies including Ernst & Young 

and Accenture have already 

reported that Millennials make 

up over two thirds of their entire 

employee base. 

 

As we say goodbye to the Baby 

Boomer generation, here's how the 

emerging Millennial demographic will 

bring about changes to your office: 

 

More workplace tech. 

Millennials grew up with technology, 

mobile apps, and innovative 

platforms. They're the first ones we 

call when we have computer and 

internet problems. So, don't be 

surprised if your company invests in 

more devices and technologies as 

Millennials take over the workforce. 

Expect to see in-person meetings 

decline as video conferencing 

continues become more popular. In 

a study of Millennial executives, 

Cisco found that 87 percent believe 

video has a significant and positive 

impact on an organization. 

 

Collaboration will be the norm. 

Millennials are also experts at using 

social networks and collaborative 

tools like Wikipedia to share ideas 

and innovations. Teamwork is 

important to them -- a study by 

IdeaPaint discovered that 74 

percent of Millennials prefer to 

collaborate in small groups, and that 

38 percent of Millennials feel that 

outdated collaboration processes 

actually damage their company's 

innovation. 

 

We actually already see this 

emphasis on teamwork and 

collaboration in some companies. 

With the creation of open office 

layouts, co-workers can easily and 

frequently interact and share ideas. 

 

Flexibility, flexibility, flexibility. 

Speaking to emerging needs for 

independence and 

employee/employer trust, company 

culture will start to bend towards 

flexibility. According to a Deloitte 

study, nearly 75 percent of 

Millennials believe that a "work from 

home" or "work remotely" policy is 

important. Time to get that home 

office ready. 

 

 

 

In the coming years and decades, the 

tools you use at the office will 

change, and so will workplace 

culture. The physical layout of your 

office may transform -- in fact, 

companies may eliminate offices all 

together.  But have no fear -- change 

can be a good thing, and it's how 

every organization progresses. 

Including yours. 
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  Important Notice 
© Copyright 2019, Martin Pollins, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 
published by Bizezia Limited (“the publisher”). 

It is protected by copyright law and 
reproduction in whole or in part without the 
publisher’s written permission is strictly 
prohibited. The publisher may be contacted at 

info@bizezia.com  
 
Some images in this publication are taken 

from Creative Commons – such images may 
be subject to copyright. Creative Commons is 
a non-profit organisation that enables the 
sharing and use of creativity and knowledge 

through free legal tools. 
 
The article is published without responsibility 

by the publisher or any contributing author 
for any loss howsoever occurring as a 
consequence of any action which you take, or 
action which you choose not to take, as a 

result of this article or any view expressed 
herein.  
 

Whilst it is believed that the information 
contained in this publication is correct at the 
time of publication, it is not a substitute for 
obtaining specific professional advice and no 

representation or warranty, expressed or 
implied, is made as to its accuracy or 
completeness.  

 
Any hyperlinks in the article were correct at 
the time this article was published but may 
have changed since then. Likewise, later 

technology may supersede any which are 
specified in the article. 
  

The information is relevant within the United 
Kingdom. These disclaimers and exclusions 
are governed by and construed in accordance 
with English Law. 
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