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Many speakers at conferences give a 

standard pre-packaged presentation. 

They prepare it in advance and give a 

competent performance but they 
miss the chance to really connect 

with the audience. Good speakers 

will research the event and audience 

in advance and will tailor their talks 

to include their most relevant stories, 
examples and messages. But there is 

still much more you can do to make 

your talk topical, pertinent and 

engaging. Try these six ideas: 
 

1. Research the location of 

the event on Wikipedia 

and see if there is any 

unusual fact or famous 

celebrity from there. See 

if you can construct a 

connection between that 

item and your talk – 

preferably in a humorous 

way. 

2. Watch and read the 

news on the day of your 

talk and see if there is a 

relevant story that you 

can work into your pitch 

to make it more current 

and topical. 

3. Mix with the delegates 

before the event begins 

and ask them about their 

issues and challenges. 

You can then refer to 

this in your talk as an 

introduction to one of 

your key messages. 

‘Before the conference 

began today I was talking 

to Jim Jones of XYZ 

Corp and he told me that 

……..’ 

4. Listen to any speakers 

who come on before you 

and refer back to one or 

two of their messages in 

your talk. It provides a 

link for the audience, 

compliments the other 

speakers and shows that 

you were listening. 

5. Ask the audience a 

question. Listen carefully. 

Repeat some of the 

answers you hear before 

responding to them and 

working the ideas into 

your talk. This shows 

great confidence and 

presence. It also engages 

the audience. 

6. Improvise. As relevant 

comments occur to you 

include them. Link in to 

any feature of the room 

or conference which 

stands out. Drop any 

material in your talk 

which you now sense is 

weaker or less relevant 

to the audience. Spend 

more time on the topics 

which you find they are 

interested in. 

 

If you make your talk more 

spontaneous and topical you will 

stand out from the other speakers 

with their standardized pitches. 

You will entertain and enliven the 

audience. You will give a better 

presentation. 
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Important Notice 
© Copyright 2017, Bizezia Limited, All 

Rights Reserved 
 

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright law 

and reproduction in whole or in part without 

the publisher’s written permission is strictly 

prohibited. The publisher may be contacted 

at info@bizezia.com (+44 (0)1444 884220). 

Images are taken from Creative Commons 

(CC) – such images may be subject to 

copyright. Creative Commons is a non-profit 

organisation that enables the sharing and use 

of creativity and knowledge through free 

legal tools. The front cover graphic in this 

issue is “Progress” by NAVFAC is licensed 

under CC BY 2.0. 

 

Articles and information contained herein are 

published without responsibility by us, the 

publisher or any contributing author for any 

loss howsoever occurring as a consequence 

of any action which you take, or action which 

you choose not to take, as a result of this 

publication or any view expressed herein. 

Whilst it is believed that the information 

contained in this publication is correct at the 

time of publication, it is not a substitute for 

obtaining specific professional advice and no 

representation or warranty, expressed or 

implied, is made as to its accuracy or 

completeness. 

 

Any hyperlinks in the article were correct at 

the time this article was published but may 

have changed since then. Likewise, later 

technology may supersede any which are 

specified in the article. 

 

The information is relevant primarily within 

the United Kingdom but may have application 

in other locations. These disclaimers and 

exclusions are governed by and construed in 

accordance with English Law. 
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