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Before she became famous, Marilyn 

Monroe used to cover the mole on 

her face with make-up.  

When fame came, it was decided 

that Monroe’s face was too 

perfect and symmetrical, and a 

beauty spot would make her face 

more interesting. 

 

In human affairs, predictability, 

order and polished to perfection 

can actually be dull and 

uninspiring. 

 

Isn’t a film with a few unexpected 

twists and turns far more 

captivating than one where you 

know exactly what’s going to 

happen? 

 

Uniqueness is far more valuable than 

perfection. If you don’t 

communicate your uniqueness, 

then an opportunity has been lost. 

Too often we worry about how 

we’re supposed to act. But what 

the world really wants from us is not 

perfection, but authenticity. 

 

So, trust and embrace yourself 

just as you are, in all your glorious 

imperfection, because who you 

really are is good enough. 
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