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Mining resources are finite, ideas and 

innovation and infinite. In that one 
sentence is an overview of the reality 

and the opportunities of, and for, 

Australia. 
 

Critical analysis of scenario 

planning details reveal some 

substantive and important 

elements.  Many of the aspects 

also relate, and are pertinent to 

individuals, sectors and regions. 

  

Significant policy reviews are 

required.  Business models that 

are outdated and outmoded 

(often created and implemented 

prior to the evolution of the 

digital marketplace) need to be 

refined, developed and enhanced 

– if not replaced. 

  

In many instances, supply chains 

can be reconfigured, sharpened 

and shortened – to be more 

effective, efficient and productive. 

  

Inequitable duopolistic 

frameworks should be addressed 

and redressed.  Legislative 

inadequacies need to be 

overcome and the status quo of 

market power and strength be 

subjected to objective and 

authoritative analysis.  

Retrospective Federal and State 

legislation may be needed to be 

introduced with a measure of 

anti-trust laws, to effect greater 

and more balanced competition 

and client choice. 

 

Myths surrounding macro-

groupings, like “small business”, 

need to be shattered.  Australia 

has learnt that its politically-based 

foreign relations flounder because 

of references to “Asian 

Countries”.  Individual nations, 

including Singapore, Indonesia, 

Malaysia and Vietnam must be 

recognised, respected and 

responded to. 

  

Likewise small businesses! 

  

The grouping is not a huge 

integrated monolithic block of 

trading entities.  Each has unique 

and differing circumstances, needs 

and participants.  Therefore, each 

of the three key issues for 

business, industry, small 

organisations, needs to be studied 

within the context of an objective, 

detached and structure 

framework. 

  

These key issues are: 

• Capital – adequacy and access  

• Communications  

• People – recruitment, 

retention, training  
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“Critical analysis of scenario planning 

details reveal some substantive and 

important elements.  Many of the aspects 
also relate, and are pertinent to 

individuals, sectors and regions.” 
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Important Notice 
© Copyright 2016, Bizezia Limited, All 

Rights Reserved 

 

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright law 

and reproduction in whole or in part 

without the publisher’s written permission 

is strictly prohibited. The publisher may be 

contacted at info@bizezia.com (+44 

(0)1444 884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss howsoever 

occurring as a consequence of any action 

which you take, or action which you 

choose not to take, as a result of this 

article or any view expressed herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at 

the time of publication, it is not a substitute 

for obtaining specific professional advice 

and no representation or warranty, 

expressed or implied, is made as to its 

accuracy or completeness. Any hyperlinks 

in the article were correct at the time this 

article was published but may have changed 

since then. Likewise, later technology may 

supersede any which are specified in the 

article.  

 

The information is relevant primarily within 

the United Kingdom but may have 

application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in accordance 

with English Law. 

 

Publication issued on: 1 May 2016 

 

  

 

 


