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Does your company use hackathons? If 

you think that they are just for 

software companies and tech nerds 

then think again.   
 

Today every company has to be a 

software company and every 

innovator has to find new ways to 

meet customer needs.   

 

The principle is simple.  Teams 

are given a broad challenge and 

over 24 to 48 hours they come up 

with clever ideas and then 

construct working prototypes of 

their solutions.  These often take 

the form of an application which 

clients or staff might use.  The 

teams are bright, diverse and 

enthusiastic.  They are provided 

with technical resources, coffee 

and pizza (lots of).  They pitch 

their ideas in a contest and the 

winners get some appealing prizes. 

The judges are the organizers and 

sponsors. 

 

The Facebook Like button and 

Facebook Chat both emerged 

from hackathons.  The group 

messaging app company Groupme 

came from a hackathon.  It was 

acquired by Skype for $85m.  

Initially these events were run by 

software and high-tech firms but 

now all sorts of organisations use 

them to generate innovative 

ideas.  Hackathons have become 

popular in pharmaceutical 

companies, banks and government 

agencies.  Recently a British 

railway company held a 48 our 

hackathon on board a train.  One 

of the winning ideas was an app 

which scanned carriages and 

alerted passengers to the location 

of empty seats. 

 

Disney hold four internal 

hackathons a year. Dropbox runs 

a ‘hack week’ where employees 

can develop any app they like. 

Mastercard, the credit card 

company, holds at least 12 

hackathons a year. 

 

The big new trend in hackathons 

is external events.  These are 

often used as overt or covert 

recruitment operations.  A 

company invites outsiders, 

including undergraduates and 

recent graduates, to participate in 

the session and the teams 

generate great ideas.  The 

hackathon is a PR event to boost 

the image of the company and it 

enables the firm to identify and 

recruit the best presenters, most 

imaginative innovators and 

nimblest coders from the crowd. 

 

Student hackathons have become 

widespread and competitive. 

Major League Hacking runs 

around 150 events a year where 

students show off their technical 

skills. Over 50,000 students 

participate across Europe and 

North America.  Any student or 

recent graduate can join in even if 

they have no programming skills.  

Participants are encouraged to 

bring a sleeping bag and a pillow!  

The word hackathon comes from 

hack and marathon – and many of 

events are tests of endurance. 

However, the contributors seem 

to love them and often view them 

as social and learning 

opportunities. 

 

Do you need to recruit top notch 

technical people?  Do you need to 

get more innovative ideas 

implemented more quickly?  Why 

not try a hackathon? 

 

© Copyright, Paul Sloane 
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Lessons in Innovation 
There are many valuable lessons 

in innovation we can learn from 

the founder and CEO of Amazon, 

Jeff Bezos.  Here are three that 

feature in Paul Sloane’s 

forthcoming book, Think Like an 

Innovator.  It will be published by 

Pearson and is due for release in 

August 2016. 

 

Read “Three lessons in innovation 

from Jeff Bezos” on page 20. 

 

Paul Sloane 

Boost innovation and 

recruitment with a Hackathon 
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Important Notice 
© Copyright 2016, Bizezia Limited, All 

Rights Reserved 
 

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright law 

and reproduction in whole or in part 

without the publisher’s written permission 

is strictly prohibited. The publisher may be 

contacted at info@bizezia.com (+44 

(0)1444 884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss howsoever 

occurring as a consequence of any action 

which you take, or action which you 

choose not to take, as a result of this 

article or any view expressed herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at 

the time of publication, it is not a substitute 

for obtaining specific professional advice 

and no representation or warranty, 

expressed or implied, is made as to its 

accuracy or completeness. Any hyperlinks 

in the article were correct at the time this 

article was published but may have changed 

since then. Likewise, later technology may 

supersede any which are specified in the 

article. 

  

The information is relevant primarily within 

the United Kingdom but may have 

application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in accordance 

with English Law. 
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