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Do you feel like you’re putting in all 

the hours you can into your business 

but it’s just not getting you anywhere? 

You see people all around you finding 

success and it just feels tough, you just 
want someone to tell you what to do, 

to lay out the steps you need to take. 

You know you will put in the hard 

work if you only knew what to do that 
would get results?  

 

It can be true of your business 

and true of your PR too.  Does it 

sound familiar? 

 

I think about this often because of 

the work I’ve been doing with a 

business coach – one of her 

phrases pops into my head daily.  

‘You can put energy into your 

business but you also need to put 

energy out from your business.’ 

 

Working on your business is great 

and, yes, copy for your website 

and posting blogs is all well and 

good but you also need to put 

yourself out there.  Yes, you need 

to tell people about your business 

each and every day – and media 

visibility is one way to do that.  If 

you aren’t visible then you are 

doing yourself, and everyone you 

can help, a huge injustice – don’t 

you think? 

 

Maybe you want media visibility, 

coverage and profile but can’t 

afford the prices to hire someone 

to keep you in the public eye 

week in and week out.  It’s tricky 

and can turn into a vicious circle.  

 

Stay hidden and no one will know 

about you or your business.  Stay 

hidden and no one will come 

knocking at your door.  It’s not so 

much about being visible as about 

being visible in the right places. 

 

In fact, getting media visibility and 

coverage probably wouldn’t be 

that difficult for you.  But, what is 

difficult is getting started.  The key 

is to plant seeds so that coverage 

pops up time and again.  And, 

particularly with online coverage, 

planting those seeds so that you 

soon have a spread of articles and 

guest blogs that will boost your 

profile immediately and for years 

to come.  You don’t need to be 

everywhere all at once – you just 

keep chipping away day in and day 

out to build coverage. 

 

And, it’s not all about news 

announcements and bombarding 

journalists with a constant stream 

of press releases – that doesn’t 

help anyone.  You are much 

smarter than that.  You don’t 

need to do lots of stuff, it’s about 

taking the time to do the right 

stuff.  Pick one media outlet, one 

journalist and delve in. 

 

I wrote an article that appeared 

on the Marking Donut website a 

number of years ago: A complete 

guide to writing an effective press 

release.  That one article has 

generated business directly, 

collaborative opportunities, 

prompted a publishing house to 

contact me about writing a book, 

prompted PR software company 

Cision to invite me to be a guest 

on their recent webinar – The 

Press Release Clinic, and sent 

people to my website who have 

then put up their hands to receive 

regular information, tips and 

resources.  So, it makes sense to 

repeat that again and again, don’t 

you think?  And, that’s my plan. 

 

So, what’s holding you back from 

putting yourself out there?  Being 

visible and getting media coverage 

can feel big and overwhelming 

particularly if you haven’t done it 

before or if you’ve got poor 

results.  And, you have to keep in 

mind that not every press release 

or pitch will be successful.  But, 

don’t think of it as a numbers 

game and don’t get so attached to 

the outcome that not getting the 

exact result you want sends you 

into a spiral of despair.  This is all 

about taking small steps, but 

taking steps, none the less. 

Debbie Leven 

Stop staying hidden – it’s hurting your business 

                                                                                                                                                           

“Stay hidden and no one will know 

about you or your business.  Stay hidden 
and no one will come knocking at your 

door.  It’s not so much about being 

visible as about being visible in the right 

places.” 

http://www.prcoach.co.uk/how-to-find-the-right-journalists-to-send-your-press-release-to/
http://www.marketingdonut.co.uk/marketing/pr/writing-a-press-release/a-complete-guide-to-writing-an-effective-press-release
http://www.marketingdonut.co.uk/marketing/pr/writing-a-press-release/a-complete-guide-to-writing-an-effective-press-release
http://www.marketingdonut.co.uk/marketing/pr/writing-a-press-release/a-complete-guide-to-writing-an-effective-press-release
http://www.cision.com/uk/blog/key-takeaways-from-the-press-release-clinic-with-debbie-leven-the-pr-coach/
http://www.cision.com/uk/blog/key-takeaways-from-the-press-release-clinic-with-debbie-leven-the-pr-coach/
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representation or warranty, expressed or 

implied, is made as to its accuracy or 
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The information is relevant primarily within the 

United Kingdom but may have application in 

other locations. 

 

These disclaimers and exclusions are governed 

by and construed in accordance with English 

Law. 
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In fact, the hardest part is making 

the decision to start – the 

decision to take action.  Once you 

do that, things fall into place. And, 

if you want to be featured in the 

press and media then starting 

small and being consistent is your 

best approach.  Why?  Because 

the reality is that by securing small 

wins you can build trust, 

credibility and reputation.  And, 

you can do that by offering the 

right news and ideas in the right 

way, consistently. 

 

But, if you haven’t started yet and 

you’re feeling ‘stuck’ then it’s 

probably down to one of the 

following reasons: 

1. you don’t know how to start 

2. you don’t know who the right 

journalists are to approach 

3. you don’t know what 

journalists will be interested in 

so you don’t know how to 

approach them with what they 

want 

4. you don’t have any experience 

or the ‘right’ experience of 

doing this 

5. you don’t think you have the 

right skills 

6. you don’t have the time to 

think about this, let alone 

make a start on taking action 

 

If you are hung up on any of those 

‘don’ts’ then getting more visibility 

for your business is simply not 

important to you – because there 

is an answer for each of those 

that is readily available to you if 

you want to make the effort.  

 

If it’s important enough you’ll find 

the time.  So, stop making excuses 

and start thinking ‘can’ and ‘will’.  

 

If you want more visibility for 

your business then it’s there for 

the taking. 

 

The great news is that you can 

delve into all of this in much more 

detail, and for free, by watching a 

webinar I did recently which you 

can access at – 7 steps to creating 

your customised PR plan.  You’ll 

also be able to access all the pre 

and post webinar bonuses and no 

sign up is necessary. 

 

Stop wasting time, don’t put it off 

– just get started. 

 

What steps are you taking to get 

your business noticed? 

 

In a nutshell: PR can help you raise 

awareness of your business – and 

without that awareness potential 

customers simply won’t be able to 

find you.  Stop being invisible, 

start getting noticed. 

 

© Copyright, Debbie Leven 
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http://www.prcoach.co.uk/how-not-to-pitch-a-journalist-10-pet-peeves/
http://www.prcoach.co.uk/how-not-to-pitch-a-journalist-10-pet-peeves/
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