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Maybe you claim a business with 

online propensity. Possibly you are in 
charge of the online showcasing of a 

large business. 
 

Assuming this is the case; odds 

are that you have an unmistakable 

fascination with LinkedIn, 

Facebook, and another load of 

social media/networking sites.  

 

Each of these has its own 

particular offer of examples for 

overcoming adversity. With 

numerous organisations 

blossoming as a consequence of 

their shrewd online networking 

crusade, you will need to consider 

the data below plus more, I am 

sure…. 

 

LinkedIn versus Facebook - 

What You Need to Know  

Both LinkedIn and Facebook offer 

a number of options to insightful 

organisations however, what they 

don’t do, generally, is make clear 

the system by which those 

options can be accomplished. This 

leaves numerous users in a 

difficult situation, you may have 

discovered yourself asking: 

 

Which of these informal 

communities would be a good 

idea for me to focus my attention 

on?"  

 

 

 

 

 

The Illusion of Exclusivity  

The primary and vital thing for any 

businessperson taking a shot at 

social networking to comprehend 

is that none of these decisions are 

exclusive. A few organisations 

have a great many Twitter 

followers; others get a large 

portion of their activity on 

Facebook. These distinctions are 

just surface-level phenomena. It 

isn't simply LinkedIn versus 

Facebook; it goes much deeper 

than that. 

 

The truth of the matter is that 

your image should be similarly 

dynamic on multiple online 

networking platforms and at the 

same time you have to remember 

the contrasts between them, as 

they are not all the same and have 

a different ‘reach’. 

 

You should likewise comprehend 

the distinctions in the audiences 

these represent. Facebook 

boasted 1.44bn monthly active 

users worldwide, adding 170m in 

just one year while LinkedIn now 

has 350+ million users. LinkedIn 

has an altogether different group 

of onlookers than Facebook, for 

different outcomes. With a 

specific end goal to genuinely 

profit either by acquiring new 

connections relevant to the 

business or personally 

/professionally and it is important 

to remember to sometimes gain 

in both instances. 

 

 
 
LinkedIn versus Facebook: 

Understanding the Difference 

in Audience  

LinkedIn is a social networking 

tool intended for business 

professionals to either connect 

and/or share information online. It 

has an alternate way to deal with 

data and content and it is entirely 

different to other social 

networking platforms. It is a 

professional and social networking 

platform that, on paper, is similar 

to Facebook… However, it serves 

distinct objectives and uses 

diverse ways to deal with and 

achieve those objectives. 

 

There are certain advantages to 

LinkedIn that you can never 

adequately acknowledge with 

Facebook. These incorporate 

joining with potential business 

associates in a domain that urges 

cooperating to accomplish the 

basic objective of achievement. 

 

Michael Ruiz 

LinkedIn vs. Facebook 

 

                                                                                                                                                                       

“A few organisations have a great 

many Twitter followers; others get a 
large portion of their activity on 

Facebook. These distinctions are just 
surface-level phenomena. It isn't 

simply LinkedIn versus Facebook; it 
goes much deeper than that.”  

 

 

http://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
http://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
http://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
http://expandedramblings.com/index.php/by-the-numbers-a-few-important-linkedin-stats/
http://expandedramblings.com/index.php/by-the-numbers-a-few-important-linkedin-stats/
https://www.boundless.com/communications/textbooks/boundless-communications-textbook/analyzing-the-audience-7/the-importance-of-audience-analysis-37/the-benefits-of-understanding-your-audience-161-8007/
https://www.boundless.com/communications/textbooks/boundless-communications-textbook/analyzing-the-audience-7/the-importance-of-audience-analysis-37/the-benefits-of-understanding-your-audience-161-8007/
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Important Notice 
© Copyright 2015, Bizezia Limited, All Rights 

Reserved 

 

This article appeared in Better Business Focus, 

published by Bizezia Limited ("the publisher"). 

It is protected by copyright law and 

reproduction in whole or in part without the 

publisher’s written permission is strictly 

prohibited. The publisher may be contacted at 

info@bizezia.com(+44 (0)1444 884220). 

 

The article is published without responsibility 

by the publisher or any contributing author for 

any loss howsoever occurring as a 

consequence of any action which you take, or 

action which you choose not to take, as a 

result of this article or any view expressed 

herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at the 

time of publication, it is not a substitute for 

obtaining specific professional advice and no 

representation or warranty, expressed or 

implied, is made as to its accuracy or 

completeness. Any hyperlinks in the article 

were correct at the time this article was 

published but may have changed since then. 

Likewise, later technology may supersede any 

which are specified in the article. 

  

The information is relevant primarily within the 

United Kingdom but may have application in 

other locations. 

 

These disclaimers and exclusions are governed 

by and construed in accordance with English 

Law. 

Publication issued on 1 October 2015 

  

  

 

Facebook, then again, is an 

incredible stage for engaging with 

customers. It takes into account 

the sharing of data about your 

image on a wide scale. This gives 

you a chance to assemble your 

brand visibility and make a more 

fruitful organisation picture. Be 

that as it may, not many experts 

would look to Facebook for the 

possibility to fill a vacancy or for 

potential business associates – not 

entirely anyway. 

 

LinkedIn versus Facebook - 

Synchronising Your Social 

Media Strategy 

It can be useful to consider 

LinkedIn an application that can be 

utilised to meet particular 

objectives, and Facebook as a 

stage for sharing, conveying, and 

building different applications on 

top. Keeping in mind the end goal 

is to see your business turn into 

the runaway raving success 

achievement that you definitely 

want/need it to be, it is important 

to synchronise the advantages of 

both in a focused and determined 

way. 

 

That implies using LinkedIn to 

connect with business associates, 

for example, suppliers, 

wholesalers, potential workers or 

customers, and utilising Facebook 

to boost your brand visibility and 

mindfulness across family and 

friends (and friends of friends). 

 

On the off chance that you make 

enough hyper-shareable content 

on Facebook, your LinkedIn 

engagement will increase at the 

same time, despite the fact that 

LinkedIn itself has almost no 

backing for viral substance sharing. 

When we consider LinkedIn 

versus Facebook (and/or any 

other social/networking site) we 

can see that it’s not about which 

one is best, rather, which of a few 

are the better decisions for your 

specific business and personal 

requirements. 

 

Some basic differences:  

http://www.diffen.com/difference/F

acebook_vs_LinkedIn 

 

Questions: 

How are you using 

LinkedIn/Facebook? 

 

What's working best for you? 

Are you using both and if so, 

how? 

 

Do you need help with LinkedIn, 

someone to guide you through 

the basics and more? 

 

I would appreciate your thoughts 

and comments on the matter - 

thank you! 

 

© Copyright, Michael Ruiz 
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mailto:info@bizezia.com
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http://www.forbes.com/sites/ricksmith/2014/10/20/the-linkedin-effect-why-social-media-is-now-mandatory-for-success/
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