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It's difficult to overstate the 

importance of speed in business. With 

the pace at which society progresses, 

companies have to do whatever it 
takes to stay relevant. 

 

We all know that entrepreneurs and 

business owners have to think fast 

to survive. It's in their blood; moving 

quickly is a natural instinct to them. 

Still, it's difficult to overstate the 

importance of speed in business. 

With the pace at which society 

progresses, companies have to do 

whatever it takes to stay relevant. 

Here are four reasons why speed is 

everything in business. 

 

1. If You're Not Fast, Your 

Competitors Will Be 

With the speed at which business 

moves, keeping up is a constant task 

that never gets any easier. Everyone 

out there is pushing harder than 

ever to quickly take the next step, 

which leaves you with little time to 

prove yourself. If you can't keep up 

and move quickly, your competitors 

will. They won't hesitate to leave 

you in the dust if you can't think on 

your feet. As Jeff Lerner, Owner and 

CEO of Xurli, says, "In a world 

where everything is moving so 

rapidly, simply being fast isn't 

enough; you have to be faster than 

anyone and everyone. Accelerate 

until you're at the front and move 

fast to stay there." Think of 

Blockbuster - they remained the 

same for years while their 

competition, namely Netflix, found 

avenues to quickly move the entire 

industry forward. Needless to say, it 

didn't turn out so well for 

Blockbuster. Carl Kustell, a Buffalo 

divorce lawyer, points out, "The 

moment word gets out that you are 

going to launch, expect someone to 

try to split the market. And if it 

works when you launch, it will be 

copied. Best to be quick. 

 

2. Audiences Expect It 

We live in an age of near-instant 

gratification, where consumers are 

not-so-patiently awaiting the next 

big thing. Take phone releases for 

example - every year, like 

clockwork, we see a new iPhone, a 

new Galaxy, a new everything. 

People simply aren't satisfied with 

the status quo; they want something 

more and they want it now. 

Companies must work quickly to 

satiate their appetites because 

audiences will have no qualms about 

moving to another product or 

service. As companies continue to 

meet these expectations, too, 

overall standards rise, making speed 

all the more necessary. As Luke 

Kanies, Founder and CEO of Puppet 

Labs, notes, "It doesn't matter if 

you're a media company, a retail 

company or a bank - you need to 

leverage IT to help innovate and 

evolve your company or it will die. 

It's a simple choice, either you're 

going to or your competitors will 

and they'll crush you in the market. 

 

3. The Faster You Learn, The 

Faster You Evolve 

So far, we've covered the difficult 

side of maintaining speed as a 

company, but it's a hugely beneficial 

practice that businesses ought to 

embrace. As companies learn to 

move quickly, they naturally evolve 

faster than ever to the point of 

near-exponential growth. As Savina 

Singh, CEO of Adog states, "The 

speed with which an entrepreneur 

can move is determined by their 

ability to balance scalable 

infrastructure needs vs low 

overhead costs." As such, fulfilling 

expectations and standing out 

becomes surprisingly easy. Just like 

any other business trait, the more 

it's practiced, the easier it becomes 

to maintain it, allowing companies to 

eventually move at a rapid pace with 

ease. 

 

4. It Creates a Culture of Speed 

Once you learn to move quickly and 

maintain speed, a culture of speed 

naturally forms, where standards for 

speed are just as high - if not higher 

- than those of consumers. The 

benefits are obvious, but they can't 

be overstated. With everyone and 

everything moving faster, innovation 

and efficiency go through the roof, 

blowing back your competition and 

blowing away your customers. No 

company in any industry can expect 

to get ahead with a slow culture; by 

design, entrepreneurship is all about 

moving forward and pushing 

innovation forward. 
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“We all know that entrepreneurs and business 

owners have to think fast to survive. It's in their 
blood; moving quickly is a natural instinct to 

them. Still, it's difficult to overstate the 
importance of speed in business.”  
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Important Notice 
© Copyright 2015, Bizezia Limited, All Rights 

Reserved 
 

This article appeared in Better Business Focus, 

published by Bizezia Limited ("the publisher"). It 

is protected by copyright law and reproduction 

in whole or in part without the publisher’s 

written permission is strictly prohibited. The 

publisher may be contacted at info@bizezia.com 

(+44 (0)1444 884220). 

 

The article is published without responsibility by 

the publisher or any contributing author for any 

loss howsoever occurring as a consequence of 

any action which you take, or action which you 

choose not to take, as a result of this article or 

any view expressed herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at the 

time of publication, it is not a substitute for 

obtaining specific professional advice and no 

representation or warranty, expressed or 

implied, is made as to its accuracy or 

completeness. Any hyperlinks in the article were 

correct at the time this article was published but 

may have changed since then. Likewise, later 

technology may supersede any which are 

specified in the article. 

  

The information is relevant primarily within the 

United Kingdom but may have application in 

other locations. 

 

These disclaimers and exclusions are governed 

by and construed in accordance with English 

Law. 
 

Publication issued on 1 September 2015 

  

  

 


