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This article focuses on some 

common SEO mistakes that can hurt 

your business.  
 

If your business generates leads 

online, then it's essential to know 

and understand the essentials of 

what does, and doesn’t work. 

 

 You need to know which 

keyword strategy is proven and 

sound, and which will hurt you. 

 You need to know what types 

of links you need to rank well, 

and which ones can ultimately 

bring you down. 

 And you need to know what 

trends will give you the best 

results, and which will most 

likely be penalised in the future. 

 

Here are some of the mistakes 

people make. 

Mistake #1: Relying on a 

“Head” Keyword Strategy 
Here’s a common SEO practice that 

people used to use: 

 Focus on one or two main, 

popular key phrases 

 Buy or swap backlinks with 

exact-matching anchor text 

 And optimize only the 

homepage so your website 

ranks well for those two 

popular key phrases 

 

The biggest problem with this 

strategy? It doesn’t work. Not 

anymore. 

 

SEO is more sophisticated today, so 

you can’t bank your whole strategy 

on one or two key phrases. 

 

You’re also competing for big, 

popular key phrases against 

competitors with billions of 

dollars — so who do you think is 

going to spend more on SEO? 

And people don’t land on your 

homepage and then buy 

immediately. 

 

Instead you need targeted traffic 

and people who are going to buy — 

not just “good rankings”. 

 

Mistake #2: Over-Optimizing 

Your Pages and Posts 
Years ago, the fastest way to rank 

for a specific key phrase was to use 

it repeatedly on your pages. 

So keyword stuffing became 

popular, and people starting 

worrying about their “keyword 

density” per page. 

 

But as more and more people began 

manipulating the system, Google 

wised up. 

 

Now if you use too many key 

phrases on a page, it signals that 

you’re spamming. 

 

So at best, it’s not helping you at all. 

And at worst, it could lead to being 

penalized and dropping in the 

rankings. 

 

Instead you need to be more 

strategic, and focus on optimizing 

the essential areas to provide the 

highest ROI. 

 

Mistake #3: Acquiring Easy, 

Low Value & High Risk Links 
Most people go after easy links. 

They’re easy to get in mass, and can 

provide a quick win. You can get 

these links through article spinning, 

reciprocal linking, directories, and 

simply buying them. 

 

Brad Smith  

Common SEO mistakes that can hurt 

your business 

 

“If your business generates leads online, then 

it's essential to know and understand the 

essentials of what does, and doesn’t work.” 
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Important Notice 
© Copyright 2015, Bizezia Limited, All 

Rights Reserved 
 

This article appeared in Better 

Business Focus, published by Bizezia 

Limited ("the publisher"). It is 

protected by copyright law and 

reproduction in whole or in part 

without the publisher’s written 

permission is strictly prohibited. The 

publisher may be contacted at 

info@bizezia.com (+44 (0)1444 

884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss 

howsoever occurring as a 

consequence of any action which you 

take, or action which you choose not 

to take, as a result of this article or any 

view expressed herein.  

 

Whilst it is believed that the 

information contained in this 

publication is correct at the time of 

publication, it is not a substitute for 

obtaining specific professional advice 

and no representation or warranty, 

expressed or implied, is made as to its 

accuracy or completeness. Any 

hyperlinks in the article were correct 

at the time this article was published 

but may have changed since then. 

Likewise, later technology may 

supersede any which are specified in 

the article. 

  

The information is relevant primarily 

within the United Kingdom but may 

have application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in 

accordance with English Law. 

 

Publication issued on 1 June 2015 

  

  

 

The best links are always organic, 

which means people naturally link to 

you. 

 

That’s really hard, but it’s also 

extremely rewarding. 

 

That’s how you get high rankings, 

more traffic, and a sustainable SEO 

strategy that won’t change the next 

time Google updates their 

algorithm. 

 

Link building is one of the most 

misunderstood topics in online 

marketing. So if you want real link 

building advice that works and won't 

hurt your business, click on this 

http://fixcourse.us2.list-

manage.com/track/click?u=ce0b45e1

43c250d5bf81bc7aa&id=969c79a1a1

&e=865a0fb7f3  to get the free mini 

course and training webinar.  

 

Mistake #4: Not Using a 

Combination of Tactics to 

Boost SEO 
Finally, SEO tactics today can’t exist 

on their own. 

 

Today, you need interesting, 

engaging content that people will 

naturally link to. You need social 

media to make connections, and 

help spread or distribute your 

content. 

 

You also need to create a brand, so 

people search for you by name. 

And you need to align your SEO 

tactics (like the key phrases you 

pick) to real business objectives 

(like increasing leads or sales). 

 

Because that’s the only way to 

improve your business — and not 

just “vanity metrics” like rankings 

that sound nice in a meeting.  
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