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Gary Lipkowitz 
So long static #infographics; 

and hello #video infographics! 

     

  

Infographics fill up timelines 

and column inches every 

day.  And no wonder!  Since 

their relatively recent 
emergence, PR and 

marketing practitioners 

have taken full advantage of 

the style -- easily displaying 
complicated data in a much 

more compelling manner 

than simple pie-charts, 

graphs, numbers and words. 
 

All that was needed was a decent 

designer who, with the help of a 

clear brief, would transform the 

data into a visually engaging story.  

It became even quicker and easier 

with the emergence of various 

free tools that provided templates 

and some aspect of editing or 

modifying, which meant that 

anyone could create a half-decent 

looking infographic with minimal 

time or effort.  It was just a case 

of putting the numbers in the right 

places, choosing the right styles 

and charts, and including some 

copy to explain the data.  

 

So all’s fine and dandy, right? Not 

by a long shot. Here at 

GoAnimate we see and discuss 

the huge volumes of half-decent 

infographics that are published.  

100s each day; 1000s each week. 

This popularity has created a 

paradox, however. By frantically 

converting more and more 

content into this form, brands 

have diluted the original value of 

infographics. When they were 

rare and good audiences loved 

them. But in their over-abundant, 

under-designed state, they trigger 

a defence mechanism in audiences, 

which usually results in viewers 

clicking away.   

We’re not saying 

that all infographics 

are bad – there are 

some wonderful 

examples out there.  

It is more a case of 

too many brands 

thinking that, by 

cramming as much 

data and content 

into them as 

possible, they will 

provide more 

insight and more value.  Quite the 

opposite, however.  More data 

does not equal a better story.  

The best infographics balanced 

design, data and a through-line.  

The design guided the viewer’s 

eye and essentially “told” the 

story. Today’s overstuffed 

versions are like attending a 

dinner party where everyone is 

shouting all the time.  

 

Why do we care? We learned 

from our millions of GoAnimate 

users of a real business need to 

help them create more than 

animated videos, but also fluid, 

moving infographics.  They told us 

that their static, traditional 

infographics were no longer 

sparking the same volume of 

social shares, traffic or coverage.  

So of course we aimed to help! 

 

We heard what they had to say 

and went much further than some 

fancy PowerPoint that has a bit of 

animation fading in and flying out.  

 

As part of our GoAnimate 

animated video platform, we 

seamlessly delivered the ability for 

anyone to quickly and cost 

effectively create fully animated 

infographics.  All that’s required is 

an Internet connection from 

anywhere in the world. 

 

Animated video infographics bring 

story to the forefront once again.  

They allow the viewer to drop 

their defences and engage, 

knowing that the video infographic 

to follow will be interesting, 

informative and short.  

 

How do they restore story? By 

providing complete control in 

how you design the animated 

video infographic – from varying 

the pace of the chart builds or 

scene transitions, to choosing 

which props and designs, using or 

uploading voiceovers and music – 

you are able to accentuate specific 

headline points.  You no longer 

need to rely on a designer to 

create a rich and compelling 

infographic. 

 

Voiceovers are a great option as 

this helps eliminate much of the 

on-screen text, reducing the 

clutter and allowing the viewer to 

focus 100% on the graphics.   

 

Due to the low cost, ease-of-use 

and speed-of-creation, they are a 

fantastic option for SoHO and 

SME businesses. 

 

Quite simply, there is no contest 

in terms of share-ability – video 

infographics are far more 
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shareable. They can also be 

embedded on your website (great 

for traffic as well as adding to the 

stickiness of your site), on third 

party blogs or media outlets 

(without having to figure out a 

way to get large file emailed over 

to them), or hosted on YouTube 

or similar video channel.  

 

Hopefully we’ve made the point 

well enough by now?!  To 

conclude, we wanted to share 

some tips to help you make your 

own animated video infographic. 

 

Just because it is video does not 

mean it is hard or scary!  

Approach it in just the same way 

as you would approach a static 

infographic.  The goal of each is 

the same – to educate your target 

audience on headline trends in a 

simple and engaging manner.  The 

only difference is how you are 

delivering the content – not the 

story you are telling or the goals 

you want to achieve.  

 

We often preach about “speed of 

engagement”, here at GoAnimate.  

As with any piece of written 

content, speed of engagement is 

crucial in either keeping your 

viewer engaged and wanting more, 

or losing their interest and 

eyeballs.   

 

Therefore aim to grab their 

attention with a big trend in the 

opening 10-15 seconds.  Similarly, 

tempo is vital.  By speeding up and 

slowing down, you are able to 

emphasise specific points as you 

tell your data story at a pace that 

the viewer enjoys.  Again, 

voiceovers are a highly effective 

way of not just doing away with 

the much of the written content, 

but of adding personality and 

perhaps humour where 

appropriate…just don’t try too 

hard to be funny!! 

 

Quite often, however, it is hard to 

distil the right data, statistics, 

trends and conclusions when you 

have a large amount of it.  A great 

tip is to therefore break down the 

findings into a series of animated 

video infographics.  You get far 

more content from the same 

piece of work, instead of a one-hit 

wonder, and your audience will be 

compelled to come back to learn 

more and share it with their digital 

communities across their favoured 

networks. 

 

And there is complete variety and 

flexibility – you are not restricted 

by a couple of templates and that’s 

it.  We have provided literally 

thousands of scenes, characters, 

effects, actions, camera pans and 

zooms, backgrounds, settings… 

more than you could need to 

provide a unique experience each 

time you create an animated video 

infographic. 

 

Visit goanimate.com to sign up for 

a free trial and find out more. 

 

Making a video used to be a 

drag…now it’s drag and drop! 
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