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Time is money is the iconic 

phrase. Indeed, time is your 

most precious asset when it 
comes to running a business 

and most business owners 

will find they often run 

short of it. Even with the 
best intentions in mind, 

various endeavours will end 

up getting neglected. Don't 

let your online marketing 

activities fall into this pile.  
 

Here are some of the basics you 

should not ignore. 

 

1.   Ensure your website is up 

to scratch 

If your website was your front 

room, would you be proud to 

have visitors round? If the answer 

is no then it's time for a website 

overhaul. 

 

A good designer will also ensure 

that your website is SEO friendly 

and mobile optimised to make 

tracking leads simpler, and your 

products and services easily 

accessible on a mobile device. 

 

2.   Mobile optimise your 

content 

With mobile usage expected to 

surpass desktop usage in 2014, it 

is more important than ever that 

you make your website mobile 

friendly.  

 

As well as your website content, it 

is also important to use a 

responsive template in your 

marketing emails. 

 

 

 

 

3.   Get on board with paid 

search  

Paid search will provide a healthy 

boost to your website traffic and 

lead conversions. Start using 

Google Adwords by sponsoring 

relevant keywords and search 

terms. 

 

4.   Regularly update your 

blog 

Your blog provides an interactive 

platform for you to demonstrate 

your product knowledge, post 

troubleshooting tips, how-tos and 

in-depth guides, and other useful 

information for your audience to 

access at will. Ensure you keep 

this section regularly updated to 

maintain your status as an expert  

presence in your industry. 

 

5.   Establish a social media 

presence 

If you haven't already, get your 

profile set up on all the main 

social media channels. View these 

sites as an extension to your 

website with space for sharing 

extra content and getting your 

brand in front of millions of 

potential customers. 

Why not experiment with 

sponsored updates on these 

accounts for added exposure? 

 

6.   Get your company details 

listed 

There are hundreds of established 

online directories and listings 

websites. Often, your company 

details will automatically be added 

to these pages and the 

information contained could be 

false. A simple search for your 

company name in Google is likely 

to bring up a number of 

directories where your details are 

listed.  

 

 

 

Make sure you get your important 

credentials set up including 

contact details, website and social 

media URLs, and product/service 

information and keep them up-to-

date. The only thing worse than 

no presence is an incorrect one. 

While it used to be necessary to 

get your name in as many online 

directories as possible to help 

improve search rankings, this is no 

longer the case. Instead, focus on 

updating the highest ranking 

directories as these are the ones 

that are most likely to be accessed 

by your customers. 

 

7.   Use multimedia to your 

advantage  

Could your how-to tutorial work 

better as a video guide or a 

colourful infographic? There are 

dozens of ways to get information 

in front of online users. A range of 

content types will also help to 

break the monotony of purely 

text based updates. 

 

8.   Track, monitor, analyse...  

Using tools such as Google 

Analytics, tracking cookies, and 

the inbuilt analytics software 

offered by social networking sites, 

helps to make identifying new 

leads and tracking user behaviour 

even easier. 

 

To discuss any of these points in 

more detail, why not give me a 

call on 01825 765617.  
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Important Notice 
© Copyright 2015, Bizezia Limited, All 

Rights Reserved 

  

This article appeared in Better Business 

Focus, published by Bizezia Limited ("the 

publisher"). It is protected by copyright 

law and reproduction in whole or in part 

without the publisher’s written 

permission is strictly prohibited. The 

publisher may be contacted at 

info@bizezia.com (+44 (0)1444 884220). 

 

The article is published without 

responsibility by the publisher or any 

contributing author for any loss 

howsoever occurring as a consequence 

of any action which you take, or action 

which you choose not to take, as a result 

of this article or any view expressed 

herein.  

 

Whilst it is believed that the information 

contained in this publication is correct at 

the time of publication, it is not a 

substitute for obtaining specific 

professional advice and no 

representation or warranty, expressed 

or implied, is made as to its accuracy or 

completeness. Any hyperlinks in the 

article were correct at the time this 

article was published but may have 

changed since then. Likewise, later 

technology may supersede any which are 

specified in the article. 

  

The information is relevant primarily 

within the United Kingdom but may have 

application in other locations. 

 

These disclaimers and exclusions are 

governed by and construed in 

accordance with English Law. 
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speaker and blogger as well as 

being a CIM mentor for careers 

and marketing qualifications.  

 

Neil now owns and run The 

Marketing Eye Limited, a results-

driven, inbound marketing agency. 
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