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21 #tips for your @LinkedIn 

Company Page  

 

 

Recently, we provided 21 tips 

for optimising your LinkedIn 
profile to help you increase 

both the volume and quality 

of your connections and 

engagements, and improve 
your personal profile. But 

what about your Company 

Page on LinkedIn? Do you 

have one for your brand? Do 

you even need one? 
 

Well, the answer to the last 

question is an emphatic: “Yes!” 

Unless, that is, you don’t care how 

LinkedIn is fast becoming one of 

the most effective social networks 

for not just driving traffic to your 

site, but quality traffic. 

 

There are over four million 

LinkedIn Company Pages, with 

many more being created all the 

time. Creating and maintaining 

your own Company Page on 

LinkedIn has multiple benefits – 

from informing (and engaging 

with) followers of you brand’s 

news, events, thought leadership 

opinions and so on, to enhanced 

SEO due to LinkedIn Company 

Pages ranking well in search 

engines. 

 

And, of course, social selling can 

be improved significantly with 

leads being generated as a direct 

result of your brand’s content 

marketing and engagement 

activities. So don’t get left behind. 

We’ve therefore compiled this list 

of 21 tips to help you improve, 

maintain and even create your 

Company Page. 

 

1.  No personal LinkedIn? No 

Company Page 

Just like with Facebook, you must 

have a personal LinkedIn profile 

before you can create a Company 

Page. So what are you waiting for? 

Go and read our 21 tips on 

LinkedIn profiles and get yours set 

up if you haven’t already!! 

 

2.  Complete your profile 

Sounds obvious, right? You’d be 

surprised at how often we see 

Company Pages that don’t have 

their website URL inserted, or 

their size, industry sector and 

location included. Don’t cut 

corners – fill it out. 

 

3.  Showcase your brand 

The Home tab is just like your 

“About Us” section on your 

website so be sure to succinctly 

describe who you are, what you 

do, why you’re different, what 

services / products you provide, 

and your areas of expertise. 

 

4.  Don’t forget about SEO 

Company Pages are SEO-friendly, 

so treat them as such with the 

right content. For example, 

Google previews just over 150 

characters of your page’s text so 

make sure that your brand 

description is heavily tailored to 

be concise and impactful, and also 

includes the right keywords. 

 

5.  Products and services tab 

Make sure you have a tab on your 

Company Page that is devoted to 

your services / products – you can 

use this page to provide more 

context and detail, as well as link 

directly to each service or 

product page on your website and 

/ or landing pages too. 

 

6.  Careers tab 

For larger brands it is a no-brainer 

to have a Careers tab. If you have 

several positions to fill, perhaps 

put the spotlight on three key 

roles with links through to your 

Careers section on your site. For 

smaller brands with immediate 

positions to fill, then consider 

creating a Careers tab to promote 

the positions until the posts are 

filled, and then hiding it once 

you’ve hired the right candidates. 

 

7.  Picture perfect 

It’s a bit obvious to say ‘use your 

logo’ (or at least your branding!) 

in the Page profile image, but what 

about the banner image? Use 

something distinctive and eye-

catching, and change it every few 

weeks or so to prevent it losing 

its impact. 

 

8.  Cross-promote 

This is a good tip for all social 

networks. Include a Follow button 

on your company’s website and 

within your standard company 

email signature templates, and put 

it on your business cards, and 

anywhere else that is relevant. 

And don’t be shy – use your 

personal profile to ask your 

connections to follow your 

Company Page. 
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9.  Showcase Page 

This is a must-do. It can include 

any type of specialised content 

that you want to promote and 

draw attention to. Whether that 

is a sub-brand, or a specific 

division or business unit. Perhaps 

you want to showcase your 

customer portfolio with anything 

from logos of your customers to 

case studies and / or testimonials? 

Perhaps you are running a 

campaign or launching a new 

product – if so, then utilise this 

tab. 

 

10.  To FAQ or not to FAQ? 

There is the option of creating a 

Company Page FAQ, which is 

worth considering. It could be a 

classic FAQ, or instead you could 

use it as a Call To Action (or 

series of CTAs) by answering a 

series of questions that address 

the different challenges you solve. 

 

11.  So you’ve optimised your 

Company Page…now what? 

Well, what are your goals? To 

drive traffic to your site? To build 

engagement? To generate leads? 

To position your brand and its 

spokespeople as subject matter 

experts and thought leaders? If 

you haven’t done so already, now 

is the time to define your 

objectives and create a mini-

strategy specifically for LinkedIn. 

 

12.  More than words 

Visual content is vital for modern 

marketing. Make sure you are not 

just posting words and links. 

Regularly use images and pictures 

to make your Page visually 

interesting to your followers. 

 

13.  Mix it up with some 

motion 

As we learned in our last post on 

video marketing trends for 2015, 

video provides the best ROI for 

51.9% of marketers who use video 

as part of their marketing mix. 

You don’t need to have a 

professionally produced “real” 

video, so don’t worry! Share 

third-party videos, create an 

animated video, experiment with 

short-form video (think: Vine and 

Instagram), or record your 

presence at a tradeshow or an 

interview with a happy customer. 

 

14.  Short and simple 

Snappy updates with a simple title 

and an interesting and relevant 

image spark more clickthroughs, 

likes and comments than long-

winded, plain text. Make it quick 

and easy for the reader to digest. 

 

15.  Remember your Ps & Qs 

If someone comments on an 

update, you must be sure to reply 

to them promptly and show that 

you care about your readers. Feel 

free to Like their comment(s) too. 

Try asking them a related question 

in response to spark a dialogue – 

not every time you reply to a 

comment though…cherry-pick 

who you do this with. 

 

16.  Tailor and target 

Take advantage of LinkedIn’s 

targeted updates by tailoring your 

message for specific audiences. 

While creating an update, you can 

opt to share it with “All 

Followers” or to a “Targeted 

Audience”. Clicking on the latter 

provides multiple options, from 

company size to industry sector, 

from seniority to geography and 

even language. Targeted 

engagement on any network is a 

lot more effective than simply 

broadcasting your update to all! 

 

17.  Experiment with Sponsored 

Updates 

On its own, however, targeting 

may not be enough for some 

brands. If you want to ensure that 

your content is delivered to the 

right audience (and not just 

restricted to your followers) but 

are concerned that social 

advertising is too intrusive, then 

LinkedIn Sponsored Updates 

could be your answer. It will help 

amplify the reach of your content 

and potentially help generate 

leads. 

 

18.  Don’t ask, don’t get 

If you want to gain some insight 

into your followers while also 

driving some engagement, try 

creating updates that ask their 

opinion on a challenge they’re 

faced with. Or ask them for advice 

and feedback. Then act upon this 

information. 

 

19.  Be regular 

As with all content marketing and 

engagement initiatives, a little-but-

often is more effective than all-at-

once or nothing-at-all. And don’t 

worry about creating a new piece 

of content every day or several 

times a day – you need to mix it 

up. Share relevant and interesting 

third-party news or articles. Keep 

an eye on your customers’ blogs 

and share their content. There is 

so much content out there that 

you should never struggle to find 

something interesting to post. 

 

20.  Notify your employees 

As discussed within our popular 

and debate-provoking post on 

how and why companies should 

bring their employees along on 

the digital journey, you should 

advise your employees that you 

have a Company Page, share the 

link with them, ask them to follow 

if they want to, and tell them to 

feel free to comment or like 

anything that they find of interest. 

But do not pressure or force 

them to do so or it won’t be 

authentic. 

21.  Use LinkedIn Analytics for 

continuous improvement 

Ensure that you task your 

Company Page administrators 

with monitoring and reporting on 

progress on a monthly, if not 

weekly, basis. The analytics 

provided by LinkedIn can be 

invaluable in learning how to 

adapt, evolve and refine your 

strategy. Such data uncovers 

trends beyond the usual 

impressions, interactions, reach 

and engagement / interactions. It 

also highlights the percentage of 

your audience that is engaging 

with you, and how many clicks on 

your content, company name and 

logo were sparked as a result. 
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When we initially discussed this 

list at Comms Axis, we thought 

we may struggle to come up with 

21 useful tips…but the reality is 

that we could easily have come up 

with 51!! How are you 

progressing with your LinkedIn 

Company Page? Is engagement 

good enough, and do you get 

clickthroughs to your site? And if 

you’ve experimented with 

LinkedIn Sponsored Updates, then 

do please let us know with a 

comment because it seems to be 

gaining in popularity. 
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