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Why should you use images
in blogs?
Lilach Bullock

One of the most important
lessons that I’ve learned
after years of blogging and
using social media is just
how important images are,
and what a difference they
can make. Ever since
learning this, I’ve always
tried to use at least one
image in each of my blog
posts.
Here are some of the reasons
why you should always be using
images in your blog posts:

They make your blog posts
easier to read
Usually, the more images you use
in your blog posts, the more
pleasant the reading experience
can be. They will help you break
up your article a bit, making it
easier to read, and harder to lose
focus (and go do something else).
No matter how interesting and
valuable your article is, it’s usually
the images that will make your
article become more engaging.

Blog posts with images get
more views
Research has found that online
articles with images actually get
94% more views than those that
don’t use any images at all (B2B
marketing). This is something that
I’ve often noticed with my own
articles – usually, the more images
I use, the more views I get to a
particular article. And often times
that also leads to more comments
and more social media shares.

Get more shares and
engagement on social media

Share your articles on
Pinterest

On many of the most popular
social networks, images generally
get much more engagement than
simple text-only updates or text
and link updates. So if you use
images in your blog posts,
whenever you share them online,
you can also add one of the
images you used in the post to
your update – and this will help
you generate more engagement
from your followers, because
images are much more likely to
catch your audiences’ attention.

Pinterest is a social network that
can help you generate a lot of
engagement and shares, but
normally you can’t exactly share
your latest content, except if it’s
image-based, such as an infographic.
However, if you create a branded
image – that preferably also includes
the title of your blog post - you can
share it on your Pinterest, and add
the link to your article in the pin
description. This will add an extra
source of traffic to your blog, as well
as help you generate more social
engagement and reach more of your
audience.
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Photos grab your attention
when words don’t
Images generally have a much
easier time at grabbing people’s
attention. Catchy headlines are
also of great help, but many times
people don’t even take a few
seconds to read anything – and
when words fail, an eye-catching
photo might just do the trick.
However, don’t just use any
image, but one that actually
relates to your article.

Using screenshots can
provide more value to your
content
Screenshots offer a way of adding
some colour to your article and
can often help your provide more
value. This is especially the case
with how-to articles, where you
use the help of screenshots to
explain your point. Your audience
will appreciate your help, as
screenshots will make it easier for
them, and they will also enjoy
reading your article that much
more.

Add your logo for better
branding
By adding your logo to images,
you make sure that whenever
someone shares your article on
Facebook, etc. their fans and
followers will be able to see the
image with your logo, helping to
increase awareness about your
brand. This way you also make
sure your images won’t be used
by others. Here’s an example of a
branded image:
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where do you get so many images
without spending a fortune?
Check out one of my previous
articles where I share some of the
websites where you can get
beautiful free and cheap images
that you can use for your blog
posts here.
How important are images in your
blogging strategy? How many do
you usually use in your blog posts?
Have you seen improvements in
views, comments and social media
engagement whenever you use
images in your articles? Let us
know in your comments!
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There’s no denying the
importance of images in blogging,
as well as on social media.
However, the bigger problem is,
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